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Parkinson’s disease (PD) is a neurodegenerative disease which
typically develops between the ages of 55 and 65 years; over
100,000 Canadians are affected by the disease.(1) Patients
and family members who are more knowledgeable about
neurodegenerative disorder are more likely to recognize
early symptoms and seek professional help during its onset.(2)
Unfortunately, studies have revealed that Chinese immigrants
are less knowledgeable about neurodegenerative disorders
and are more likely to underutilize their treatment services.
(3-5) Previous research has shown that health education via
YouTube could be a significant outreach tool for Chinesespeaking individuals residing in English-speaking countries.
(6-11) However, there is little knowledge about the performance
of social media in educating the older Chinese-speaking
Canadians about PD. This study sought to analyze data from
a YouTube education video related to PD and its roles in
delivering education to Canadian individuals who are fluent
in Chinese.
The 38-min YouTube video was conducted entirely in
Cantonese. It covers general PD knowledge, diagnosis, and
prevention (https://youtu.be/K88rP09V0W4). The sample
of this study included viewers who have watched the video
during the first 18-month period, and was limited to only
traffic sources from Canada. Parameters such as watch time,
average view duration (avd), number of views, age and gender
of viewers, traffic sources, and device types were recorded. We
chose individuals entering the age group at risk for PD (i.e.,
aged 55 years or above) as the target age group for delivering
PD knowledge.
During the 18-month period, the video was viewed 128
times, resulting in 1,828 watched minutes. The average view
duration was 14.3 (37.6%) of 38 minutes. There were 59
(46.1%) male and 69 (53.9%) female viewers. The targeted
age group made up 82.0% (n=105) of the total views.
Suggested video by YouTube (n=60) accounted for 46.9%
of traffic sources. Forty-nine (38.3%), 42 (32.8%), and 37
(28.9%) viewers watched the educational video on tablets,
mobile phones, and computers, respectively. The avd on
mobile devices versus computers was 14.9 versus 12.8
minutes, respectively.

Our findings suggest that YouTube could be a costeffective, readily available, and widely distributed media for
disseminating PD knowledge to Chinese Canadians. Social
media will continue to gain prominence in the education
of patients, particularly for Chinese-speaking Canadians
with language and cultural barriers to traditional care. The
number of viewers and average view duration on mobile
devices point to further studies to assess the effectiveness
of mHealth in disease education for Chinese-speaking
Canadians. As viewers only watched approximately 38% of
the duration of this video, the PD education video content
would need to be condensed to further engage and retain
audience. Particularly for this video, culturally tailored
PD case studies should be incorporated in the first 10
minutes to educate the older Chinese-speaking Canadians
about PD.
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